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The selection for international tours for users is very difficult,  it  needs
some  aspects  of  consideration  to  get  the  desired  international  tour.  After
considering  several  aspects,  sometimes the  user  is  still  hesitant  to  choose the
desired international tour.
Therefore, to solve the problem of international tour selection, a decision
support system is needed with the profile matching method which can provide a
recommendation for an international tour.
The  results  of  the  international  tour  decision  support  system  are
recommendations that can be used as a consideration by the user to be able to
choose the desired international tour with various aspects of consideration.
Keyword: decision support system, profile matching, international tour package,
avia travel, tour recommendation.
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PREFACE
The results of this project report contain six chapters in which each chapter
contains  an explanation of the internal  tour  support  system with the macthing
method profile. In the first chapter the contents are an explanation of the problems
experienced by users for the selection of international tours. The second chapter
contains  decision  journals  regarding  decision  support  systems,  and  profile
matching  methods.  Next  in  the  chapter  is  the  method  that  will  be  used  in
international decision support systems. In chapter one is a very important chapter
in this project, where at the same time it contains the formulas and their solutions
from profiles that are suitable to be used in a system that supports international
decisions, and also discusses the design of decision support systems to be used .
Then in the chapter is not important with the fourth chapter, where this chapter
contains the solution of the international tour recommendation system by giving
an  explanation  in  each  program  code  and  also  displays  the  results  of  the
international tour support system. Finally is the sixth chapter which contains the
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